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Consumess add or subltract
brands as they evaluate what
they want.

1 3

The corsumes condders Ultimately, the

an initial set of brands, consumer selects o
based on brand perceptions brand at

and exposure to recent the moment of

towch points,

Aftor purchasing a product or
Service,

the consumer bulids expectations
based on experience 10 inform the
next decsion joumey.

(The Customer Decision Journey, McKinsey)
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NON-SKIPPABLE VIDEO ADS SKIPPABLE VIDEO ADS

Non-skippable video ads can be inserted before, during, or Skippable ads can be inserted before, during or after the
after the main video and must be watched before the main video. After a few seconds, users can click en the
video selected can be viewed. When just starting to build “skip ad” button 1o start watching your video

your audience, you may want to cansider skipping this
option and making your video easily accessible

OVERLAY AD DISPLAY AD

Overlay ads are transparent overlay ads that appear on Display ads (banners) may run across all areas of

the lower portion of your video. You should avoid having YouTube except on the homepage. They are available as a
key information in your viden in the lower portion of your 300x250 ad that appears to the right of the feature videa
video (where you see the red box). and above the video suggestions list.
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IT'S NOT
THE DIGITAL MARKETING.

IT'S THE MARKETING
IN THE WORLD BECOME DIGITAL.
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