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1. Competitors’ Analysis

WHO? Strategy Tools Analysis
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2. Trends’ Analysis

Key Trends Potential Impact Action
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3. Current Situation

Key Tools Strategic Direction Future Action
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4. Digital Marketing’s Objective

Obijective WHY?
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5. Target Audience

WHO? WHY?
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6. Strategic Action

Tools / Actions Outcome

Objective Strategy
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6. Action Plan

Timeline Resource

Strategic Action | Tools / Action
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7. Evaluation

Objective Strategic Action

KPI Target

NIINEIATY IJrunanmald

IUnunedannny NYNSSUNISNAINEIATY




